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Set Items Description 

51 892710 (VIEW??? OR READ??? OR WATCH??? OR ATTENTION OR LOOK??? 
OR COMPLET???) (5N) (AD OR ADS OR ADVERTISEMENT? ? OR ADVERT? ? OR 
COMMERCIAL? ? OR PROMO? ? OR PROMOTION? ? OR POLL? ? OR SURVEY? ?) 

52 181852 SI (5N) (CUSTOMER? ? OR CONSUMER? ? OR VIEWER? ? OR 
SURFER? ? OR WATCHER? ? OR PEOPLE OR USER? ? OR PERSON? ? OR INDIVIDUAL 
OR YOU OR PARTICIPANT? ? OR SUBSCRIBER? ? OR PLAYER? ? OR GAMER? ? OR 
MEMBER? ? OR FAN? ?) 

53 2714338 (AVAILABLE OR TOTAL OR NUMBER OR HOW () MANY OR DEGREE OR 
QUANTITY OR BALANCE) (5N) (POINT? ? OR MILES OR MILEAGE OR CREDIT? ? OR 
PIP? ? OR MONEY OR DOLLAR? OR CURRENCY OR CASH) 

54 136145 S3 (ION) (DISPLAY??? OR SHOW??? OR VIEW??? OR 
PRESENT??? OR CHECK??? OR TRACK??? OR MONITOR???) 



S5 11060792 (INCREAS??? OR ADD??? OR UP OR RAIS??? OR HIGH?? OR 
LOWER??? OR DECREAS??? OR SUBTRACT??? OR DOWN OR CHANG??? OR FALL??? OR 
GAIN??? OR LOSE? ? OR LOSING OR UPDAT??? OR REFRESH??? OR REAL () TIME OR 
DEDUCT???) (7N) (POINT? ? OR MILES OR MILEAGE OR CREDIT? ? OR PIP? ? OR 
MONEY OR DOLLAR? OR CURRENCY OR CASH) 
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System for exchanging cyber money and method for managing thereof 

Patent Assignee: NEOPOP CORP (NEOP-N) 
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Priority Applications (no., kind, date): KR 20007215 A 20000216 
Alerting Abstract KR A 

NOVELTY - A system for exchanging cyber money and a method for managing thereof are provided to 
enhance usage of cyber points by exchanging repaying points being issued in general commercial 
transaction and cyber points being issued in an Internet electronic commercial transaction into the cash or 
the third money. 

DESCRIPTION - A web server(12) receives Internet cyber points, general repaying point issuing condition 
information, cyber points by a web user and repaying points. An exchanging rate DB(17) reads Intemet 
cyber points being inputted through the web server(12) and general repaying points issuing condition 
information and has table data having an exchanging rate according to each point. A point automatically 
receiving system(26) automatically receives acquired points in each site in accordance with a web shopping 
and a watching web advertisement. A member DB(16) stores cyber points according to members being 
inputted through the points automatically receiving system(26) at a personal DB unit. An exchanging 
system(14) calls total cyber money of the corresponding member being stored in the member DB(16) in 
accordance with cyber points accumulating state check menu selection of a registered member, and applies 
the total cyber money to the exchanging rate DB(17) and calculates and displays the cash or the third 
money corresponded to the point value. 
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Internet sites find it pays to reward visitors; Asian firms give away cash, plane tickets to lure, keep 
web viewers.(Brief Article) 

Ling, Connie 

The Asian Wall Street Journal Weekly , v 22 , n 3 , p 1(2) 
Jan 17 , 2000 

Language: Enghsh Record Type: Abstract 

Article Type: Brief Article 

Document Type: Newspaper ; General Trade 

Abstract: 

A Hong Kong-based company will soon launch an online service where web 

surfers are paid to view online advertisements. 

AdsHouse Ltd. is one of a growing number of businesses to use 

money or reward points as a way of increasing traffic on their 

sites . 
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Internet sites find it pays to reward visitors; Asian firms give away cash, plane tickets to lure, keep 
web viewers.(Brief Article) 

Ling, Connie 
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Jan 17 , 2000 

Document Type: Brief Article 
ISSN: 0191-0132 
Language: English 
Record Type: Abstract 

Abstract: A Hong Kong-based company will soon launch an online service where web surfers are paid to 
view online advertisements. AdsHouse Ltd. is one of a growing number of businesses to use money or 
reward points as a way of increasing traffic on their sites. 
Abstract: 



